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Engaging, enlightening, provocative, and sensational are the words people use to describe compelling
experiences and these words also describe this extraordinary book by Bernd Schmitt.
Moving beyond traditional "features-and-benefits" marketing, Schmitt presents a revolutionary approach to
marketing for the branding and information age. Schmitt shows how managers can create holistic
experiences for their customers through brands that provide sensory, affective, and creative associations as
well as lifestyle marketing and social identity campaigns.
In this masterful handbook of tools and techniques, Schmitt presents a battery of business cases to show how
cutting-edge companies use "experience providers" such as visual identity, communication, product
presence, Web sites, and service to create different types of customer experiences. To illustrate the essential
concepts and frameworks of experiential marketing, Schmitt provides:

SENSE cases on Nokia mobile phones, Hennessy cognac, and Procter & Gamble's Tide Mountain Fresh
detergent;
FEEL cases on Hallmark, Campbell's Soup, and Häagen Dazs Cafés in Asia, Europe, and the United States;
THINK cases on Apple Computer's revival, Genesis ElderCare, and Siemens;
ACT cases on Gillette's Mach3, the Milk Mustache campaign, and Martha Stewart Living;
RELATE cases on Harley-Davidson, Tommy Hilfiger, and Wonderbra.
Using the New Beetle and Sony as examples, Schmitt discusses the strategic and implementation intricacies
of creating holistic experiences for customers. In an intriguing final chapter, he presents turn-around
techniques such as "Objective: To Dream," "Send in the Iconoclasts," and "Quit the Bull," to show how
traditional marketing firms can transform themselves into experience-oriented organizations.
This book will forever change your perception of customers, marketing, and brands -- from Amtrak and
Singapore Airlines to Herbal Essences products and Gwyneth Paltrow.
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From reader reviews:

Fredrick Alfred:

Reading a reserve can be one of a lot of action that everyone in the world likes. Do you like reading book
thus. There are a lot of reasons why people enjoy it. First reading a reserve will give you a lot of new
information. When you read a publication you will get new information since book is one of many ways to
share the information as well as their idea. Second, studying a book will make an individual more
imaginative. When you studying a book especially fictional book the author will bring one to imagine the
story how the people do it anything. Third, you can share your knowledge to others. When you read this
Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R, you could tells your family,
friends and also soon about yours e-book. Your knowledge can inspire the mediocre, make them reading a
book.

Thomas Major:

Reading a publication tends to be new life style in this era globalization. With examining you can get a lot of
information that can give you benefit in your life. Along with book everyone in this world can share their
idea. Books can also inspire a lot of people. Lots of author can inspire their own reader with their story or
perhaps their experience. Not only the story that share in the publications. But also they write about the
knowledge about something that you need example. How to get the good score toefl, or how to teach your
young ones, there are many kinds of book that you can get now. The authors these days always try to
improve their expertise in writing, they also doing some exploration before they write to the book. One of
them is this Experiential Marketing: How to Get Customers to Sense, Feel, Think, Act, R.

Melvin Robinson:

Do you really one of the book lovers? If yes, do you ever feeling doubt while you are in the book store?
Make an effort to pick one book that you find out the inside because don't evaluate book by its cover may
doesn't work here is difficult job because you are afraid that the inside maybe not while fantastic as in the
outside look likes. Maybe you answer could be Experiential Marketing: How to Get Customers to Sense,
Feel, Think, Act, R why because the fantastic cover that make you consider regarding the content will not
disappoint you. The inside or content will be fantastic as the outside as well as cover. Your reading 6th sense
will directly show you to pick up this book.

Sandra Lynn:

Some people said that they feel fed up when they reading a publication. They are directly felt this when they
get a half portions of the book. You can choose the actual book Experiential Marketing: How to Get
Customers to Sense, Feel, Think, Act, R to make your current reading is interesting. Your own skill of
reading skill is developing when you similar to reading. Try to choose simple book to make you enjoy to see
it and mingle the impression about book and reading through especially. It is to be initial opinion for you to



like to open up a book and go through it. Beside that the reserve Experiential Marketing: How to Get
Customers to Sense, Feel, Think, Act, R can to be your brand-new friend when you're really feel alone and
confuse in what must you're doing of their time.
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